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What is the 2.5 -Dimensional Musical?

The term is used to describe theatrical presentations based on Japanese manga,
popular animation and video games. The meaning implies such theatrical shows
exist somewhere between 2D the realm of manga, animation and video games,
and 3D the realm of the theater. The term not only refers to musicals, but also
to straight plays, comedies and dramas.

Japan 2.5-Dimensional Musical Association ))
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What is The 2.5 Dimensional Musical Association?

The organization was founded in 2013 with the aim of cultivating and educating
more audience members to the genre and creating and nurturing larger business
opportunities both domestically and internationally.
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Growth of the Market
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Supported by the young audiences, the 2.5-Dimensional Musical
market sees many new productions every year, which boosts up
the soaring number of productions every year. With the total
attendance approx. 2.8 million in 2018, the 2.5-Dimensional
Musical is unquestionably an established genre in the Japanese

theatre market.
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Yearly Number of 2.5-Dimensional Musical Shows Produced and Total Attendance

0 26 76 1 12 1M 22 46 38 54 68 29

% o
& &
RN

&
§
D

W

B K & Kk & Gk Gk K WK
F ¥ F F F FFF
FEFFFYTFS S

48 115 139 136 132 150 223 278 253 88 233 274 289 0

G
NRUARNY

ok
AN
» » w

I
O
o o v

f»
XKUBITTT

B (& ak &
ESEPOI NN



Growth of the Market
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IENEEI)) The 2.5-Dimensional Musical is a New Genre

The Doors will be open for everyone
We support those who create shows free from conventional theater rules and formats, and those who are motivated to

seek out new business. Members will be invited to seminars where lectures and seminars by people in the industry, both
in creative and business fields, are given, and have access to those individuals and their experience.
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Seminars

You are invited to our
exclusive seminars where
experts give lectures and
seminars.
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Promotion

We support your production
by sending press release
and introducing the media to
your PR team.

Japan 2.5-Dimensional Musical Association
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Market Research

We constantly research the
titles of 2.5-D shows
produced, and the number
of the audience attendance
as well as the demographics.
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IITEIRATSTEHR®)) The First Modern Japanese Theater That Appeals to the Global Market

Knowing the enormous popularity of Japanese manga, anime and video-games in the global market, we support not only
the productions that target international audience members, but also those that aim to go into the global market, i.e.
bringing Japanese productions to other countries, or licensing productions to local presenters.
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Understanding Global Market

Sharing information of areas
that have potential for your
show
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Access to Experts

You will be introduced to
those who toured shows
overseas, or those in your
considered areas.

AVNTURS
“DERTIa—THIL I,
BADLDEEEREZFLED
BUEATEBALTWET

“Inbound”

Approaching the international
communities in Japan is probably
the first step in your global
approach.
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Chairman

Makoto Matsuda

Theatrical Producer,
Founder of Nelke Planning Co., Ltd.

Makoto Matsuda founded Nelke Planning Co., Ltd.
in 1994. Mr. Matsuda leads the industry as a
producer, producing a number of shows every
year. Also, since 2003, Mr. Matsuda has
passionately produced 2.5-Dimensional Musical
shows including MUSICAL THE PRINCE OF
TENNIS, Black Butler, The Musical, Pretty
Guardian Sailor Moon: TheMusical, Live Spectacle
NARUTO, Touken Ranbu: The Musical, "Hypnosis
Mic -Division Rap Battle-"Rule the Stage and
TBAKUMAN, ] THE STAGE. Mr. Matsuda is a
leader in the Japanese theatrical business with the
aim of expanding into new markets around the
world

In March 2014, we founded Japan 2.5-Dimensional Musical Association with the aim of expanding its business
in Japan and introducing the 2.5-D shows to the international market. In Japan, with the strong support of our
members now, we see both the numbers of the productions and the audience members increasing every year.
Also, in the global market, we are proudly drawing attention by touring or live-streaming our popular
productions. Also, one of the most prominent challenges known to the public was AiiA 2.5 Theater Tokyo (in
Shibuya), an exclusive 2.5-D Musical theater, had been operated by our association (March 2015-October
2018), where audience members from many nationalities filled the house

It is not surprising to see today’s rise of 2.5-Dimensional Musical in Japan and its spread into global market
because what 2.5-D shows are based on has been appreciated as Japan's cultural symbols of today: manga,
animation and video-game. They have an important role in the lives of young generations, and, in fact, they
learn the essence of life from them.

It is our wish that 2.5-Dimensional Musical introduces the joy of something real to the young generations who
are surrounded by digital devices that they may believe that they can learn anything on it. Those young
audience members at our theatres often comment after the show that they enjoyed watching the performers
live and sharing the same moment with other audience members. We value this live experience not only in
theatre but also in real life, too.

The global COVID-19 pandemic has brought huge changes in circumstances surrounding us. However, we
believe even stronger in the major role the Japan’s original 2.5-Dimensional Musical should play in these
circumstances.

The 2.5-Dimensional Musical is the entertainment that has infinite potentials and should be delivered not only
to Japanese young people but to the world.

We sincerely hope that you will have an opportunity to experience 2.5-Dimensional Musical very soon.

Board Member

Yoshitaka Hori

Chairman of HoriPro Group

Yoshitaka Hori officially joined HoriPro Inc. in 1993, and has served
as President and CEO since 2002. Prior to his current role, Mr. Hori
had been a producer in every aspect of the broadcasting
business-including radio shows, TV commercials and live events
with Nippon Broadcasting System, Inc. where Mr. Hori began his
career in 1989. He has been the chairman of HoriPro Group since
2022.

Board Member

Takaaki Suzuki

Executive Director of Bandai Namco Music Live Inc.

At Kyodo Group and ON THE LINE Inc., Takaaki Suzuki had been
involved in the production of various events, concerts and live shows,
mainly in the music industry. Utilizing this experience, in 2003, he
launched the “Mobile Suit Gundam Seed live concert”, which combined
animation and music, and then launched a number of live events using
Bandai Namco Group's IP to create a "visual x music" event. Since
April 2022, Mr. Suzuki has been actively producing various content for
Bandai Namco Music Live Inc. that is engaged in comprehensive
content-based music entertainment. He also serves as a board director
for Tapers Inc.

Board Member
Hideo Katsumata

Corporate Executive of Avex Co. Ltd.
President of Avex Pictures Co. Ltd.
President of The Anime Times Company

During the establishment of Avex Pictures in 2014, Katsumata served
as a foundational board member as well as Vice President before
assuming the role of company President in April 2017.Having
released various anime productions, such as “Osomatsu-san,” “KING
OF PRISM,” “Yuri!! On Ice,” and “Zombieland Saga,” he has also
could expand the business with the inclusion of 2.5-Dimension stage
plays, in which anime series are adapted into full production stage
plays. Such productions include “Osomatsu-san ~Six Men's Show
Time~,” "KING OF PRISM,” “Paradox Live on Stage,” and “Sakura
Wars the Stage."Katsumata hopes to continue to release such
products with just as much enthusiasm in the future.

Board Member

Shoko Nogami

President and Representative Director of Nelke Planning Co., Ltd.

Started working for theatre companies while at college, Ms. Nogami joined
Nelke Planning Co., Ltd in 1998. Since then, she was in charge of casting
the company’s projects, from its theatre productions to all the casting
commitments from other companies, which showed her versatility. Became
the President in July 2016, since then having lead the 2.5-Dimensional
Musical productions as well as other projects as producer. Recently Ms.
Nogami launched “Welcome Kids Project”, that offers wider opportunities for
family audience. Among the shows that Ms. Nogami has lead are MUSICAL
THE PRINCE OF TENNIS, Live Spectacle NARUTO, Revue Starlight,
['Dr.STONE) THE STAGE~SCIENCE WORLD etc., and among the casting
for animations are TV Animation THE PRINCE OF TENNIS, REBORN! and
theatrical release of The Place Promised in Our Early Days(Directed by
Makoto Shinkai) etc.

Board Member
Suminobu Sato

President of Marvelous Inc.

Mr. Sato joined FromSoftware, Inc. in 2001, then joined Marvelous
Entertinament Inc. (now Marvelous Inc.) in 2007. He became the
manager of Digital Content Business Section in 2015, became the
manager of Consumer Business Section in 2016, and became Board
Member and the manager of Digital Content Group Consumer
Business Section in 2018. Mr. Sato is Executive Officer for Digital
Content Group from 2022 (present), and has been the President
since June 2022

Board Member

Michiyuki Honma

President and CEO of Pierrot Co., Ltd.

Michiyuki Honma has served as CEO for Pierrot Co., Ltd. since 2012.
Mr. Honma has been an executive producer with TV animation
series, animated movies, live events and musicals such as Rock
Musical BLEACH, Ninja lllusion NARUTO, Musical HANASAKERU
SEISHONEN, Live Spectacle NARUTO ,Tokyo Ghoul the Stage and
Mr.Osomatsu on STAGE ~SIX MEN'S SHOW TIME~.

Board Member

Tatsuya Ito
President of Gorch Brothers, Ltd.

Tatsuya lto

stated actors management as well. Mr. Ito also collaborates with young creators. Mr. Ito
also serves as a director for Association of Open Network for Performing Arts
Management.

Became involved in theatre while he was a student at Waseda University.

And in 2004, he incorporated his theatre company and founded Gorch Brothers, Ltd

As an executive director of the company, he engages in artist management and
producing theatres including the projects with upcoming artists like Daigo Matsui and
Norihiro Nakayashiki. His producing works includes 2.5 D Musicals such as KUROKO
NO BASKE and BUNGO STRAY DOGS, and the projects with British directors such
as Jonathan. Munby and Richard Twyman.

He also serves as a director for Association of Open Network for Performing Arts
Management (ON-PAM), and a manager for Japan Performing Arts Solidarity Network,
and a lecturer for J. F. Oberlin University.

Academic Member

Mitsuko Okamoto

TV producer, Professor of Tokyo University of the Arts: Graduate
School of Film and New Media, Department of Animation

Mitsuko Okamoto officially joined Japan Broadcasting Corporation in 1987. Ms.
Okamoto served as a producer for Digital Stadium in 2000 and Digital Art Festival in
2003. In 2008, Ms. Okamoto started her career as a professor at Tokyo University of the
Arts: Graduate School of Film and New Media, Department of Animation. Ms. Okamoto
has produced various TV shows such as 2355, 0655 and Minna no Uta (Songs for
everyone) since April 2010.

Started working for NHK (Nippon Hoso Kyokai / Japan Broadcasting Corporation) in
1987 where she planned and produced TV programs and live events. In 2008, Ms.
Okamoto became a professor at Tokyo Unvierstiy of the Arts: Graduate School of Film
and New Media, Department of Animation. From April 2010, she has planned for NHK
E-Tele programs, and still works as its chief producer.From 2018 on, she's has been
working at director for JAPAN MEDIA ARTS FESTIVAL(Animation), while actively
planning and producing other movie contents and events
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Show Title: MUSICAL THE PRINCE OF TENNIS

Based on: Prince of Tennis (Shueisha Inc.)

Premiere: 2003 in Japan

Overseas: 2008 in Taipei, Taiwan and Seoul, Korea. 2009 in Taipei. 2015 in Taipei and Hong Kong (All
Japanese company tour)

Attendance Record: As of March 2016, there have been a total of 1,300 performances, drawing more
than 2.1 million audience members.

Features: MUSICAL THE PRINCE OF TENNIS has spearheaded the rise of today’s 2.5-Dimensional
Musical boom. Audiences enjoy the theatrical transposition of the key features of Manga, made
present in the swiftness of tennis balls presented by pinhole lighting effects and ball-hitting sounds by
the playing of percussive tones. Since its premiere in 2003, the title as a series has been repeatedly
produced with the introduction of new cast members. The current revival, which started in November
2014, is now the productions 3rd round, and to date, still leads the 2.5-Dimensional Musical
movement.
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Show Title: Zangeki “Sengoku BASARA”

Based on: Sengoku BASARA  (CAPCOM CO., LTD.)

Premiere: 2009 in Tokyo

Overseas:Features: Based on the popular series of action video games published by CAPCOM. With
its unique character settings for feudal warlords and exciting actions scenes, the video game series
has been attracting not only history buffs but also female players. The premiere in 2009 received a
big applause, and acquired positive support from video game fans. The 12th production was
produced in 2016. The series keeps its remarkable development and gaining more popularity.
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Show Title: Stage[Yowamushi Pedal]

Based on: Yowamushi Pedal (Akita Publishing Co., Ltd.)

Premiere: 2012

The original comic series started in the Weekly Shonen Champion in 2008,The comic series is the
story about teenagers and road bicycle racings.The first animated movie was released in August
2015, which resulted in big success, followed by the announcement of the 3rd season of the TV
series. Its theatrical adaptation has drawn strong attention since its premier of 2012, thanks to the
director Nishida Shatner’s unique approach and the passion of the cast members.

DA GBI A F v > £ 2) 2008 S CETIAEF v £42) 2008 / FRASILGREMFEER2014
JAPAN SO CETDEF v Ed>) /= NIAAALTF A~/ T PUTAS 3 A~ TS5 DR CETSEF v EH) /YRS RAOLFE T 1 — /- T 7Y TA 2>
2.5-DIMENSIONAL SN B EF v EAY) /R—RIA EHE. TA— N -T2 IAay
MUSICAL oD CATIVEF v €A Y) /R—RIRER AN -FATo)IA(>3>

ASSOCIATION




On Stage

>4
Sa—<Ahl
£+ —7—L—]

BEEALEB T — L= RV FICERTEOLLEBMEE TR K L TEE
HEBIN. ZDOAKIIDLERDICRKADL S BUEDBZTENY RERDOREBZ
17— L HERRER 2T, ZLTIBE MO TCIa—YHILEEIN. E€FZ2—,0
B CTHRLENDS2013F. "E0L¥Tv—5—L—20BE7AY 7 0—BEL
TEEJNICHBEENIETLEEEVSIFHLLHADL EIZHEEZ EE204FEEDNE
I E 20155 | BICIZ™ 2532 — B LHIOFE EBAERREL. B THXIFT
HELI T Ia— I d BANSDARLEL S TIE2ORTIa -V HILERKTS
By g4 RLER>TNS,

Show Title: Pretty Guardian Sailor Moon: The Musical

Based on: Pretty Guardian Sailor Moon (Kodansha)

Premiere: 1993 for the Ist Season, 2013 for the Current Season

Overseas: 2015 in Shanghai, China (All Japanese company tour)

Features: As soon as the series of Pretty Guardian Sailor Moon started in Nakayosi, a leading girls’ comic
magazine, the girls loved it. Soon, the title became a social phenomenon. 1993 saw the first launch of the
live stage adaptation. However, the recent launch to celebrate the title’s 20th anniversary in 2013 drew
huge attention, presenting all women cast. Its following 2014 and 2015 saw a new episode respectively, and
the 2015 version marked the title’s first step into the global market.
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Show Title: Live Spectacle NARUTO

Based on: NARUTO  (Shueisha Inc.)

Premiere: 2015 in Japan

Features: The news of the live stage adaptation of NARUTO, one of the most beloved Japanese manga
worldwide, drew huge attention of the fans. Then, the release of the high standard of the character
representation for the poster elevated their expectation even higher. The show successfully impressed
audience members with the stunning visual effects presented by the latest video technology and the
acrobatic performances. With the success of the premiere and its following international tour, Live
Spectacle NARUTO indicates strong possibilities of 2.5-Dimentional shows in the global market.
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Show Title: Death Note The Musical

Based on: Death Note (Shueisha Inc.)

Premiere: 2015 in Tokyo

Features: Based on the popular manga Death Note, which has sold more than 300,000 copies worldwide,
the live stage musical adaptation was created with Tamiya Kuriyama, a leading Japanese director, and
Frank Wildhorn, known for the Broadway musical, Jekyll and Hyde, and other hit titles. The production was
premiered in Tokyo with a huge success, and soon the Korean cast production opened in Seoul, Korea.
The Korean production won the best musical at 2016 eDaily Culture Awards.
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Show Title: Touken Ranbu: The Musical

Based on: Touken Ranbu-ONLINE-

Premiere: 2015 in Japan

Overseas:2017 in Shanghai, China (Japanese cast) Live Streaming in Cinema in Tapiei and Hong
Kong (2015, 3 titles in 2016), Singapore and Thailand (both 1 title in 2016)

Features:The announcement about the first launch of the musical adaptation was a sensation among
game players and 2.5-Dimentional musical fans. The characters represented in an authentic way, the
historic story with depth and the live performance in the 2nd act have won fans’ big affections. The
first cast single (CD) was released in 2016 and won the 1st place in the music chart. The production
also held a special presentation in the Itsukushima Shrine, the World Heritage in Hiroshima. The
production continues success with the new productions, live concerts and the international tour.
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Show Title: HYPER PROJECTION ENGEKI “HAIKYU!!”

Based on: “HAIKYU!!” (Shueisha Inc.)

Premiere: 2015 in Japan

Features:“HAIKYU!!” is a comic series on volleyball, serialized in Weekly Shonen Jump. The premiere
in November 2015 attracted attention and was immediate sellout. The latest technology such as
video projection mapping, fresh approach of direction and the cast members filled with energy
established a “New type of theatrical play”. In March 2017, its 3rd production “The Winner and the
Loser” was produced. The series keeps building enthusiasm with new productions.
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Japan 2.5-Dimensional Musical Association
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Activities

e The surveying of the 2.5-Dimensional musicals and the compilation of
reports

Continuous support for the development of 2.5-Dimensional musicals

e Producing and managing the events related to 2.5-Dimensional
musicals

e Participating in overseas conventions related to 2.5-Dimensional
musicals

e Providing lectures with the aim of giving members opportunities to
learn more about 2.5-Dimensional musicals

e The promotion of overseas business development related to
2.5-Dimensional musicals

Management of copyrights and arrangement of granting of licenses for
overseas producers

Building networks with theatre experts throughout the world
Other projects related to 2.5-Dimensional musicals
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e-mail: info@j25musical.jp

https://www.j25musical.jp

Address

Japan 2.5-Dimensional Musical Association

Meguro Higashiyama Square Building,

|-2-2 Higashiyama, Meguro-ku, Tokyo, 153-0043, Japan
Tel: +81-(0)3-6857-0871 Fax: +81-(0)3-6758-0872
e-mail: info@j25musical.jp

https://www.j25musical.jp
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